
As a member, there are many ways to contribute to both the
BULLETIN and the MART. BULLETIN articles are submitted on a
voluntary basis by the membership. They are what keep the
BULLETIN thriving. If writing an article isn’t for you, there are
other ways to contribute. For instance, if you have a question
about a particular timepiece, send it to the Answer Box com-
plete with pictures. Your question will be answered and fea-
tured in the column. Or, if you have an opinion or extra infor-
mation regarding something published in the BULLETIN, send it
in to our letters to the editor feature, Vox Temporis. If you’ve
read a particularly fascinating or helpful horologically related
book, article, or web-based content, write a review and we’ll
publish it in the Horologica column. There are ways to con-
tribute to the MART as well. If you’ve read an interesting arti-
cle that you think the membership would be interested in, clip
it out and send it in. We’ll print it in our “Recently Published
Elsewhere...” feature. If you enjoy puzzles, then the
Cryptogram may be for you. Whether you write us with the
answer and have your name published or create your own
puzzle, there’s plenty of room for submissions. Are you cre-
ative with a pen? Enjoy poetry? Send us a poem and we’ll pub-
lish it in our Poet’s Corner. There are many ways to contribute;
just find your niche and keep the mail coming.  

BULLETIN ARTICLE GUIDELINES

Submitted manuscripts should be double spaced. Preferred
formats are MS Word, .rtf or .txt files. No particular length is
required, but your topic should be horologically relevant, the
writing concise, and the length suitable to the subject matter.
Please double check your work for correct spelling of proper
names and date accuracy. Your work will be peer-reviewed,
and you will receive comments and suggestions from the
reviewer and the Editor.

Photographs must be clear and can be either black and
white prints or color. The subject should be either horizontally
or vertically positioned. Straight-on shots are preferable, but if
using a flash, direct it away from the subject to avoid glare;
moving a few inches left or right of center can help. Along with
watch and clock dial photographs, we strongly encourage pho-
tos showing movement details.

Digital photography must be of a resolution high enough to
guarantee 266 dpi at 100% scale. Check your digital camera
specs before assuming the output will be suitable.

If you use photographs other than your own, show written
permission for publication in the BULLETIN. When you send
your manuscript, include any letters of permission. If you have
any questions concerning what is permissible to publish,
please don’t hesitate to contact the Editorial Department.

Color photographs are needed for the cover of each issue of
the BULLETIN. If your article concerns an exceptional clock or
watch, and you can provide top quality images or prints of the
item, please send them to us for consideration. For publishing
purposes the background in the picture is critical; neutral tones
work best. 

Illustrations that contain identification labels, numbers, and
letters require special attention. If an illustration needs label-
ing, the untouched original illustration should be photocopied
and the labeling drawn on that photocopy. Both the untouched
original and the marked photocopy should then be provided.
We can enlarge or reduce the labeling to fit the illustration dur-
ing the page design.

Line drawings should be clear, neat pen and ink drawings.
We can insert any necessary labeling.

Captions should be descriptive and of reasonable length.
Captions should not take the place of descriptive material in
the body of the article.

We prefer to place the credits for photographs and illustra-
tions vertically along the sides of the illustrations. The author’s
acknowledgments and any bibliographic material are usually
placed at the end of the article.

Footnotes and references: Additional textual material that
does not directly relate to the primary subject at hand but that
does add to the immediate understanding of the main text,
should be considered a footnote and placed either at the bot-
tom of the page where the footnote is mentioned or placed at
the end of the article as an endnote. Whenever appropriate, try
to incorporate the information into the body of the text.
Documentation of the text, both references or a bibliography,
should be placed at the end of the article. We use guidelines
from the Chicago Manual of Style to list references and bibliogra-
phies.

If you use the resources of the National Watch and Clock
Museum® and Library and Research Center, please include
these references in the acknowledgment of your sources.

Once the article has been reviewed, edited, and prepared in
page form, the pages are sent to the author for final approval.
Upon receipt of the pages from the author, the article is sched-
uled for publication.

Please include a short “About the Author” paragraph about
your horological interests and how you developed an interest
in the subject matter.

Feel free to contact us if we can be of assistance to you with
either form or content as you develop your article. Please call
717-684-5544, write: Editor, NAWCC, Inc., 514 Poplar St.,
Columbia, PA 17512, or e-mail: ddelucca@nawcc.org.

Publication Guide
For your use in submitting BULLETIN articles,

chapter reports, and MART advertisements.

NAWCC Editorial Department

514 Poplar St., Columbia, PA 17512 • Phone: 717-684-5544 • Fax: 717-684-0878 • www.nawcc.org

The MART and BULLETIN are mailed at the beginning of the following months:
February, April, June, August, October, and December. 



MART ISSUE ADVERTISING DUE DATE
FEBRUARY 2007 Tuesday, January 2
APRIL 2007 Thursday, March 1
JUNE 2007 Tuesday, May 1
AUGUST 2007 Monday, July 2
OCTOBER 2007 Tuesday, September 4
DECEMBER 2007 Thursday, November 1

Note: The ad submission and payment due dates for
the MART are the first weekday of the month

immediately preceding the issue publication month.

MART ADVERTISING INFORMATION
Ads will appear in one of the following categories:

Want Clocks, Want Watches, Want Other, Sale Clocks, 
Sale Watches, Sale Other, Service, or Announcement.

SUBMITTING DISPLAY ADS. We accept Microsoft Word,
Microsoft Publisher, Adobe Illustrator, Quark XPress,
or CorelDraw files. Send separate images if they are
not embedded in the layout files. Send unusual fonts if
from a PC platform. PDF files are acceptable if fonts
and images are embedded in the PDF file. We accept
ads on 1.44 MB diskettes, Zip discs, CDs, or by e-mail
(see instructions below).
Images and photographs. Photographs should be
scanned at 266-300 dpi actual size and placed in the ad.
If you do not scan and place your photograph, the lay-
out file should indicate where to place the separately
submitted photos. 
Line art should be scanned at 600-1000 dpi and import-
ed into your layout file or sent to us as hardcopy and
we will place it within your file. The hardcopy of the
line art should be at least 600 dpi laser quality. All
linked image files should be sent separately. We use the
PC platform. We can work with MAC files but fonts
may be substituted. Please send a hardcopy of your
digital file to ensure correct font substitution.
The resolution from a digital camera should be at least
220 dpi, and preferably 266-300 dpi, at actual print size.
Ads submitted as laser or inkjet printouts with line art
and text should have a resolution of at least 300 dpi,
and preferably 600 dpi, in order to reproduce clearly.

Please do not e-mail files larger than 3 megabytes in
one e-mail. The e-mail address is: mart@nawcc.org. 
When submitting files via e-mail, a hardcopy of your
file submissions, sent via USPS or fax, is very helpful to
ensure accuracy.

CONTACT MART Staff
c/o NAWCC MART, 

514 Poplar Street,  Columbia, PA 17512-2130
Phone: 717-684-5544 • Fax: 717-684-0878

E-mail: mart@nawcc.org

AD PLACEMENT. We cannot guarantee ad placement but
will do our best to accommodate your requests.

GENERAL RULES

• All ads shall be strictly descriptive and confined to 
the buying, selling, or trading of horological items 
only.

• All ads must contain the member’s name.
• NAWCC Regional ads must include the following 

disclaimer: “The NAWCC, its officers and members 
and the ‘name of regional’ are not responsible for 
any  loss, injury, or tort during this meeting.”

• All ads MUST be PAID IN ADVANCE.

Front Cover 

COLOR ONLY
$1,200

(7-1/4" X 9")

Column inch ads 
(Multiply height of ad by $31, round off to nearest quarter inch.
Multiply this number by number of columns the ad will span.)

Column Widths:  
1 column—2-1/4" wide • 2 cols—4-3/4" wide • 3 cols—7-1/4" wide

Ad design and layout if time permits: $25/hour (one hour minimum).

1/4 Page
B & W Only

$210/$225
NAWCC/Other

(7-1/4" X 2-3/8")

1/3 Page
B & W Only

$275/$300
NAWCC/Other

(7-1/4" X 3-1/4")

1/3 Page
B & W Only

$275/$300
NAWCC/Other

(2-1/4" X 9-3/4")

MART ADVERTISING INFORMATION COLOR
DISPLAY

ADS

CLASSIFIED AD RATES
$2.80 per line of 33 characters (letters, punctuation, and spaces

are  considered characters). 3 line minimum = $8.40.
Words should be hyphenated and spaced
according to the rules of standard English. 

DISPLAY AD SIZES AND RATES
Color Pricing (applies to only the pages listed below).

Front Cover COLOR ONLY $1200 (not avail. B&W)
Inside Front Cover COLOR ONLY $915  (not avail. B&W)

1/2 Page Inside FC COLOR ONLY $485 (not avail. B&W)

Back Cover COLOR ONLY $915  (not avail. B&W)
Inside Back Cover COLOR ONLY $915  (not avail. B&W)

1/2 Page Inside BC COLOR ONLY $485 (not avail. B&W)

4 Center Pgs.-Full Page COLOR ONLY $915 (not avail. B&W)
1/2 Page Center Page COLOR ONLY $485 (not avail. B&W)

The front and/or back covers may be reserved in advance through
the MART Editor, Diana De Lucca, 717-684-5544; ddelucca@nawcc.org

See charts below for ad dimensions and additional pricing.

1/2 Page
Black & White -

$385/$435
NAWCC/Other

(7-1/4" X 4-7/8")

COLOR
PRICING
LISTED
ABOVE

Full Page
Black & White -

$715/$815
NAWCC/Other

(7-1/4" X 9-3/4")

Back Cover
COLOR ONLY

- $915

NOTICE: New pricing in effect starting April 2007.
This rate increase affects black and white display ads only.

NAWCC-related ads (regionals, convention, etc.) are not
affected by this increase (note “NAWCC/Other“ below rates).


